
Urban Design 
 
Understanding the key urban design 
components of a place is doubly im-
portant in our historic environments
where beneficial change has to be 
carefully managed.

This would include thorough analysis 
of key attributes like:

Historical Timeline – how the place 
has grown from the original settle-
ment 

Urban Structure – the relationship 
of routes and spaces that form the 
basis of an area 

Urban Grain – the arrangement of 
urban blocks in a specific local his-
toric character 

Topography – natural or artificial 
land forms which will have historically 
influenced the urban form 

Strategic Views – line of sight to 
an important feature, which forms a 
sense of place and attracts visitors 

Streetscape – a combination of pub-
lic realm, buildings and landscape 
features that represent a whole view 
of a street and defines its character 

Legibility – a set of important urban 
features that improve the orientation 
within and between spaces for the
benefit of residents and visitors alike 
 

Connections – a system that pro-
vides accessibility and permeability 
by linking places which in turn fosters
walkability and helps improves vitality 
of a location

Scale and Height – the physical 
characteristics of buildings in rela-
tion to their surroundings which have 
special relevance in historic environ-
ments

Transport Infrastructure – providing 
for public and private transport is es-
sential for a competitive centre

Open space and public realm – an 
area widely available to the public 
must be maintained by improving
accessibility for all citizens and ex-
panded to enhance local distinctive-
ness
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After an analysis of the above at-
tributes has been completed the 
design stage can be approached with 
a sound understanding. In order to 
achieve a high level of urban de-
sign the following generic principles 
should be applied 

Character – local distinctiveness can 
be harnessed by complementing the 
local urban form, traditional materials
and distinctive features 

Enclosure – a hierarchy of space 
should be promoted by developments 
through clear definition of private and
public areas 

Adaptability – design for a mix of 
uses by innovative use of buildings 
and adapting to changing local needs 

Sustainability – a comprehensive 
approach towards ensuring the ac-
cessibility to facilities and services to
encouraging diverse and sustainable 
communities and the protection of 
the current natural and historical
environment. 

Retail Design
 
The proven value of sound urban de-
sign should be at the heart of initia-
tives to improve the retail offer in our
historic towns and larger villages as 
part of their wider regeneration and 
revival. 

Retaining a strong retail base in 
these times of change and under 
pressure from alternative ways of 
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business such as out of town and 
internet shopping will prove crucial to 
our historic centres.

Understanding the following factors 
and integrating them into the man-
agement of the core retail areas in 
our historic environments will encour-
age their future vitality:

•  Our historic places are already  
 proven competitors – with an  
 enduring and renewable offer

• Their structure is easy to 
 understand and has a richness  
 that facilitates flexibility and  
 mutual use

• Public spaces are designed to 
 foster exchanges – ‘market’ place  
 – to view, compare, sample …

• Providing a range of opportunities  

 and routes – not the dumb ‘dumb  
 bell’ of a typical out of town mall

• They have a human scale as a  
 place where you can do so much  
 more than just shop – a place to  
 meet, eat, drink, sit & dwell,  
 conduct business, enjoy leisure  
 activity, civic participation,  
 belong…

New development should respect 
these features by understanding and 
addressing such key local factors as: 
 
Context – an understanding of all the 
associated layers of the place should 
underpin any new project 

Structure – an exercise in the rela-
tionship between public and private 

space and the historic pattern 

Movement – the flow of traffic, public 
transport and more importantly – 
pedestrians 
 
Mixed Uses – mix of use brings vital-
ity and vibrancy to a town centre 

Public Realm – safe outdoor space 
that works for all our citizens forms 
the basis of a successful town centre 

Servicing – the special requirements 
of different retail needs must be inte-
grated with the historic fabric 

Vision – a comprehensive long-term 
aim shared by the local community 
and business stakeholders.
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