


MARKETS AS SOCIAL SPACE



MARKETS AS SOCIAL SPACE PARTICULARLY IMPORTANT FOR:

MIXING OF PEOPLE WHO ARE DIFFERENT FROM ONE ANOTHER- EVEN IF 
NOTHING IS SAID- ‘RUBBING ALONG’

OLDER PEOPLE

SINGLE PARENTS

PEOPLE FROM DIFFERENT ETHNIC COMMUNITIES

PEOPLE WHO ARE MARGINALISED BECAUSE OF DISABILITY ETC.

BUT OF COURSE ALSO FOR FAMILIES

COUPLES, SINGLE PEOPLE ETC- PARTICULARLY FARMERS MARKETS





SUPER MARKETS ARE RARELY SOCIAL SPACES

FOR SOME SHOPPERS- THE INTERACTION WITH TRADERS VERY 
IMPORTANT.

TRADERS TAKE ON PIVOTAL ROLE IN COMMUNITY- KNOW THE 
SHOPPERS

KEEP AN EYE OUT FOR THEM

MAKE PEOPLE LAUGH

MAKE A SPACE COME ALIVE WITH THEIR BANTER AND PITCHING



IN SUMMARY – MY FINDINGS;

MARKETS ARE SPACES OF SOCIAL INCLUSION

MIXING OF DIFFERENT PEOPLE

PUBLIC SPACE

ECONOMIC AND SOCIAL INNOVATION

HEALTHY EATING

URBAN REGENERATION

TOURISM AND CITY BRANDING



• features to attract visitors to the site – including a diverse range 

of products that made a good ‘fit’ with local community needs 

and ‘tastes’, and a sense of surprise or the unexpected to provide 

interest;

• opportunities to linger – café(s) or food van(s) on site or close by 

were key here; informal seating areas could also be important, 

but less critical; 

• good access to the site – public transport was key, but 

opportunities to come by car and access to parking were also 

important for some visitors; 

• an active and engaged community of traders – both to provide 

the retail offer but also to provide part of the social life of the site 

itself. 





• a well laid out site – with thought given to the layout of the stalls, 

linchpin stalls or features (the café often being one) and 

particular features such as roomy aisles for people to walk 

through easily, as well as protection from the weather in more 

open sites; 

 connection with other retail outlets – to ensure that the market 

was embedded among local retail outlets.





Effective management of the site – including a leadership role 

from councils to provide a strategic direction for the market. 



An important component of market

strategy is responding to the socio-

demographic profile of the locality, and

ensuring that markets meet the needs of

their population. At the economic level, this

means encouraging into the market

traders who meet the shopping needs and

desires of the local community.





AT THE PHYSICAL, INFRASTRUCTURAL 

AND LOCATIONAL LEVEL

A market strategy also needs to ensure that the market site is

accessible, particularly to older people, people with disabilities

and those with children, as well as providing a site that has good

protection from the weather, seating, wide enough aisles and

other attributes that attract customers to the market.





A well-trained and responsive market

manager can make a real difference to the

effective running of the market, and

therefore to its success as a social space.







Thinking creatively about

markets as sites of

economic innovation and

inclusion of new groups

and businesses.





Local Policy Issues

• an active and engaged community of traders 

– both to provide the retail offer but also to 

provide part of the social life of the site itself. 

• good access to the site – public transport 

was key, but opportunities to come by car 

and access to parking were also important 

for some visitors.



In contrast, where a market is located in an

ethnically mixed area, to attract a wide

diversity of customers into the market, the

provision of a variety of food products, goods

and even eating places that serve ethnically

diverse food is essential in making a market a

successful social space.



MOST IMPORTANTLY

Market provision in any one locality needs to fit with the surrounding
community needs.

Where a market is located in a predominantly low-income area, the
provision of affordable, high-quality goods will draw large
numbers of people into the site, and where there is good seating,
cafés and high levels of accessibility, older people in particular
will be encouraged to dwell for considerable lengths of time, as in
Rotherham market.

.



Therefore, for a market to work, both

economically and socially, it is crucial that the

strategy and vision for a market at the local

level needs to be sensitive to the local

conditions and needs of the community in

which it is situated


